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ME //

MICHAEL F-R

MARCHMENT////»›
WWW.MMEDIA.DESIGN

BORN	     05/05/1989 (36)

P/N	     HE/HIM

SPECIES	    SOCIALISING MOLE-MAN

TYPE	     INTROVERT'ISH (EXTROVERT SOMETIMES)

BEARD	     ALWAYS

PILLARS	    SEASON 8 SUCKED & FOLD IN THE CHEESE

SENIOR CREATIVE LEAD

•	 (DESIGN

•	 WEB

•	 PHOTOGRAPHY

•	 VIDEO

•	 UI/UX)

		  A/N/A/ UNICORN

[THE ONLY TIME I DIDN'T 

HAVE A BEARD]

[BEARDED FROM

ALL ANGLES]

[LAURA DERN

VIBES]

[PREFER

WINE THESE DAYS]

[GOING THROUGH

A CAP PHASE]

[CIRCA

2015]



CV
Senior Creative Lead and multimedia specialist with over 18 years of experience delivering bold, 

polished design across digital, print, and motion platforms. I’ve led creative output for national 

firms, independent clients, and fast-paced publications — shaping everything from large-scale 

brand campaigns to UI/UX interfaces, cinematic content, and print features.

Currently heading creative at Acumentis Group while running my own design studio (mmedia), I 

bring deep experience in Adobe Creative Suite, WordPress, full-stack design, photography, video, 

and visual storytelling. Known for balancing technical execution with strategic thinking, I thrive 

in environments where design meets impact — especially when there’s a complex story to tell.

DARTH
VADER

SMOKIN'

NOT SHABBY

COMME CI
COMME CA

YOUNG
GRASSHOPPER

... HMMM

WEAPONS OF CHOICE

   Photoshop		     Lightroom		     Canon			     Mac

   Illustrator		     Visual Studio Code	    WordPress		     Figma / XD

   InDesign		     DJI Drone		     Final Cut Pro		     Knife and Fork

SKILLS
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KEY VALUE OFFERING

Team orientated, customer focused associate with positive client satisfaction while in the office 

and on location with the ability to troubleshoot directly with the client when needed.

Positive attitude and communicator with a mature approach to dealing with clients; able to 

engage with customers through any communication e.g. face-to-face, phone, email.

Ability to work in high pressure, deadline orientated jobs. Heart attacks are just appetisers.

Multi-skilled and contributes to optimization of business performance.

Can Google better than most people.

VOLUNTEER EXPERIENCES

2024 & 2025		  Live Like Her Challenge (The Forgotten Women Project), Participant

2025			   Habitat For Living Australia, Volunteer

Feb 2015 - 2019		  Marketing and Event Organisation; Founding Committee — HERO 

			   (Hastings Equal Respect and Opportunity Org.), Port Macquarie

Aug 2015 - 2019		  General Committee member, OUTnHASTINGS, Port Macquarie

EMPLOYMENT OVERVIEW

2007 - Current		  Owner — mmedia design

2020 - Current		  Creative Architect — Acumentis Pty. Ltd. (Property & Business Valuers)

2019 - 2020		  Creative Architect — WR Carpenter. PNG (Carpenter Products)

2007 - 2019		  Graphic & Web Designer, Photographer, Cinematographer 

			   — Focus Magazine/Creative House Publications

REFERENCES

Upon request.

KEY TALENT

Weighs 72kg and able to eat close to own weight in food without gaining a kilo.

Sarcasm?
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BRAND WO-

RK\»\\›

COMPANIES [DESIGN, WEB, MARKETING, PHOTOGRAPHY]

	+ NORTH COAST TAFE

	+ MEATSTOCK FESTIVAL

	+ BLUES & BBQ FESTIVAL

	+ EMERGENCY ID AUSTRALIA

	+ JACK & JILL PUBLICATIONS

	+ THE CUTTHROAT JOURNAL

	+ CAFE CULTURE MAGAZINE

	+ FAIRFAX MEDIA [NINE CO.]

	+ NEWCASTLE CITY COUNCIL

	+ PORT MACQUARIE TOURISM

	+ ARMIDALE DUMARESQ COUNCIL

	+ THE BILLABONG ZOO

	+ PROQ SMOTHERS AUSTRALIA

	+ RYDGES

	+ SIMON AND SCHUSTER AUSTRALIA

	+ AFFIRMATIONS PUBLISHING HOUSE

	+ FESTIVAL OF THE SUN

	+ LANAP AUSTRALIA

	+ INFORM SOLUTIONS

	+ JOYCE CONSTRUCTIONS

	+ LE DAIN DESIGNS
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CURRENT WO-

RK\»\\›
CURRENTLY WORKING FULL TIME AT ACUMENTIS PROPERTY & BUSINESS VALUERS, (SINCE 2020)

RESPONSIBLE FOR ALL CREATIVE; ONLY DESIGNER IN TEAM.

BEEN FORTUNATE TO TRAVEL ACROSS AUSTRALIA PHOTOGRAPHING & FILMING STAFF AT EVENTS AND 

IN B2B SERVICES VIDEOS; CURRENTLY PUBLISHED OVER 120 VIDEOS ON YOUTUBE.

IN 2025 I COMPLETELY RE-DESIGNED THE BRAND: INCLUDING, BUT NOT LIMITED TO:

	 WEBSITE REDESIGN		  VALUATION TEMPLATES		  CV TEMPLATES

	 PRESENTATION TEMPLATES	 STATIONARY			   VIDEO ASSETS

	 MAILCHIMP TEMPLATES		  CAPABILITY DECKS		  EVENT COLLATERAL

	 ANNUAL REPORTS			  BRAND TOOL KIT			  CLIENT PORTAL

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x

x



BRAND TOOL KIT UPDATED AND NEW DESIGN LANGUAGE INTRODUCED



National Capability with Local Backing

Acumentis acknowledges the Traditional Custodians of the lands where we live, learn and work and their connections to land, sea and 
community throughout Australia. We pay our respect to their Elders past, present and emerging and extend that respect to all Aboriginal 
and Torres Strait Islander people we work with and walk beside today.

Capability Statement

business valuationsNOW OPEN FOR

ADV   S   RY
SSET

350
9

1
team members 
NATIONWIDE & GROWING

WEEKLY $150B highestportfoliovalued

audited systems every 6 months

DELIVERING
PROPERTY

VALUATIONS
SINCE1905

Australia’s only independent 
property valuation and advisory 
services firm listed on the ASX

ISO 27001
CERTIFIED

45 LOCATIONS  
Australia wide

REGIONAL & METRO
coverage nationwide

National Coverage
Acumentis offers true nationwide coverage to its clients with over 300 staff servicing 
Australia from over 45 locations. 

Acumentis valuers are supported by efficient administrative staff to ensure that 
customer service excellence is central to all interactions. 

We pride ourselves on our national network and our ability to service clients at the 
most local level. Our staff are locals, with extensive local market intel in the regions 
they operate.

KEY:      Acumentis Office  

QLD

ACT

VIC

SA

NSW

WA

TAS

NT

Brisbane, Sunshine Coast, 
Gold Coast, Bundaberg, 
Cairns, Emerald, Gladstone, 
Hervey Bay, Mackay, 
Noosa, Rockhampton, Roma, 
Toowoomba, Townsville   

Canberra

Melbourne, Bendigo, Geelong, 
Gippsland, Shepparton   

Adelaide, Port Lincoln

Sydney, Newcastle, 
Wollongong, Coffs Harbour, 
Grafton, Inverell, Lismore, 
Albury, Orange, Port 
Macquarie, Tamworth, Taree

Perth, Albany, Bunbury, 
Geraldton, Kalgoorlie, 
Mandurah, Mid West and 
Wheatbelt, Northam, Pilbara

Hobart, Launceston

Darwin

Acumentis provide a team of specialised valuers covering asset valuations and asset 
advisory services for land, buildings, infrastructure, plant and equipment assets.

Our Asset Advisory team, are specialised in large and complex asset valuations and advisory 
throughout the Pacific Region. Our team is experienced in providing:

•  Financial Reporting Valuations
•  Insurance Valuations
•  Long-Term Funding Plans

•  Asset Register Advisory
•  Asset Condition Assessments
•  Asset Discovery and Tagging

Holding a depth of experience in land, building, plant and infrastructure our team has provided 
asset advisory services for many government agencies and private entities through Australia and 
the Pacific.
 
Our teams experience covers:

•  Justice and Correction Facilities
•  Electricity & Water Facilities
•  Airports
•  Manufacturing Plants
•  Government Portfolios

•  Zoos
•  Stadiums and Arenas
•  Defence, Health, Education
•  Mining, Oil & Gas
•  Dams & Pipelines

Asset Advisory 
incl. Plant & Equipment
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VALUATION SERVICES

Acumentis has been providing expertise  in the provision of 
property and business valuations, research and a range of 
additional property advisory service to individuals and companies 
across Australia since 1905. 

Acumentis is Australia’s only independent property and 
business valuation and advisory services firm listed on the 
Australian Stock Exchange. With a broad national footprint over 
40 metropolitan and regional locations, Acumentis offers the 
expertise of more than 330 property professionals.

“Our business has always been proud to assist clients 
through the various stages of property ownership, 

a commitment that is unwavering.”

Acumentis Managing Director & CEO, Timothy Rabbitt says 

“Acumentis is continuously  transforming, growing in capability, 
diversifying services and enhancing systems. Our team remain 
committed to adding enormous value by enhancing our data 
and expertise with accurate and insightful analysis, delivered via 
easy-to-use platforms. 

Our clients trust our people and have confidence in the quality 
of our information, analysis and attitude to service. As a result, 
they know they can confidently make informed decisions without 
hesitation.”

Keith Perrett - Chair of the Board
Timothy Rabbitt - Managing Director & Chief Executive Officer

About 
Acumentis

Why Acumentis?
Proven Expertise 
Highly experienced valuers with deep knowledge of state 
legislation and compulsory acquisition.

Reliable & Results Driven 
A safe pair of hands, delivering project outcomes with precision 
and care.

Local Insight, National Reach 
Regional specialists backed by national capability.

Value & Compliance 
Efficient, tailored solutions that ensure legislative compliance 
and value for money.
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National Contacts

Mike Henderson – Residential 
Group Executive Director — Residential Operations

� 0418 730 536 | � mike.henderson@acumentis.com.au

Paul Robbins – Commercial 
State Director — Commercial

� 0408 073 329 | � paul.robbins@acumentis.com.au

James Lockwood – Projects 
National Director — Projects, Infrastructure & Acquisition

� 0427 217 338 | � james.lockwood@acumentis.com.au 

Teri Roberts – Business Valuations
Director — Business & Rent Roll Valuations

� 0408 785 963 | � teri.roberts@acumentis.com.au 

Simon Altschwager – Rural & Agribusiness
Group Executive Director — Regional Operations

� 0408 505 535 | � simon.altschwager@acumentis.com.au 

Nigel Wilson – Government
Director — Client Engagement 

� 0417 238 945 | � nigel.wilson@acumentis.com.au

 

Nathan King – Advisory
National Director — Advisory

� 0416 082 499 | � nathan.king@acumentis.com.au

Nick Funnell – Asset Advisory
National Director — Asset Advisory

� 0405 735 641 | � nick.funnell@acumentis.com.au

VALUING 
PROPERTY FOR

YEARS120

OVER 15 CAPABILITY DECKS UPDATED WITH THE NEW DESIGN



FULL WEBSITE RE-DESIGN // SPEED INDEX 0.9S DESKTOP
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2 0 1 9 - 2 0 2 4

S E L F  S T O R A G E  2 4 / 7

G I F T  &  W A R E

I C H A L L E N G E  F I N A N C E

O F F T H E R A Y L E S

I N F O R M .

Æ O N Y X
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LOGO, BRAND, SIGNAGE, WEBSITE FOR SELF STORAGE 24/7



    

LOGO, BRAND, WEBSITE CONCEPT FOR GIFT & WARE



PRIMARY COLOUR

Full Minty

PMS: 3385C

HEX: 11EDAE

CMYK: 63 .  0 .  45 .  0

RGB: 60 .  210 .  150

       

Clear White

HEX: EEEDF6

CMYK: 5 .  0 .  0 .  0

RGB: 240 .  240 .  240

SECONDARY COLOUR

True Blue

PMS: 533C

HEX: 202945

CMYK: 90 .  80 .  45 .  50

RGB: 30 .  40 .  70

because lending shouldn’t be a maze

COMPLETE RE-BRAND FOR ICHALLENGE FINANCE



+

LOGO, PRODUCT, BRAND, YOUTUBE FOR OFFTHERAYLES CURRY PACKS



INFORMinform

inform

inform

inform

inform

form

inform

INFORM

DATA THAT DELIVERS
INFORM

IN

WHITE MIDNIGHT MINT TARO

COMPLETE BRAND REFRESH FOR INFORM STRATEGIC SOLUTIONS

Document Hub Solution

McConaghy
Properties

Prepared for
Gary McConaghy
McConaghy Properties

Date
28 September
2021

By
Simon Finlay
Inform Strategic Consulting

Contact
0424 288 855
simon.finlay@informstrategic.consultingIN

Information Management

McConaghy
Properties

Prepared for
Gary McConaghy
McConaghy Properties

Date
28 September
2021

By
Simon Finlay
Inform Strategic Consulting

Contact
0424 288 855
simon.finlay@informstrategic.consultingIN

Brand & Visual Identity
v 2.0  •  ceen.com.au

transforming information chaos

15.

Colours are a powerful means of identification. Consistent use of the colours will assist in building brand 

visibility and recognition.

To create more balance between colours, Grey should be prodominatly used, followed by Navy. By following this 

rule, it creates a sense of balance and allows the eye to move comfortably from one focal point to the next.

Colour Palette

GREY

CMYK   2-1-1-0
HEX    #f2f2f2

CMYK   95-86-35-26
HEX    #25345f

CMYK   36-0-14-0
HEX    #9ddadc

CMYK   68-61-58-45
HEX    #404042

CMYK   53-59-0-0
HEX    #9173e8

NAVY GREENCHARCOAL PURPLE

16.

The in. typeface is a combination 
of Space Grotesk & Space Mono.  
Both free, versatile fonts that 
are modern and optimised for 
both print and digital use.

1.  
An example of how the various 
weights of these Space 
Grotesk & Space Mono and how 
they can be used to develop 
a typographic system.

Arial is the system alternative font 
for Space Grotesk and Courier is for 
Space Mono. These system fonts 
are only to be used with the main 
typefaces are unavailable for use.

Typography

_7

Space  
Grotesk

Space 
Mono

Light, Regular, Medium, Bold Italic

Main heading
Sub-heading

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud 

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat 
non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ  
0123456789 
!@#$%^&*()_+=,./<>?{}|[]\

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ  
0123456789 
!@#$%^&*()_+=,./<>?{}|[]\

 
1. Typography

Space Grotesk Bold

Space Mono Italic

Space Grotesk Regular

Space Grotesk Light

The in. typeface is a combination 
of Space Grotesk & Space Mono.  
Both free, versatile fonts that 
are modern and optimised for 
both print and digital use.

1.  
An example of how the various 
weights of these Space 
Grotesk & Space Mono and how 
they can be used to develop 
a typographic system.

Arial is the system alternative font 
for Space Grotesk and Courier is for 
Space Mono. These system fonts 
are only to be used with the main 
typefaces are unavailable for use.

Typography

_7

Space  
Grotesk

Space 
Mono

Light, Regular, Medium, Bold Italic

Main heading
Sub-heading

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud 

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat 
non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ  
0123456789 
!@#$%^&*()_+=,./<>?{}|[]\

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ  
0123456789 
!@#$%^&*()_+=,./<>?{}|[]\

 
1. Typography

Space Grotesk Bold

Space Mono Italic

Space Grotesk Regular

Space Grotesk Light

Topography

The in. typeface is a combination of Space Grotesk & Space Mono. Both free, versatile fonts that are modern and 

optimised for both print and digital use.

Arial is the system alternative font for Space Grotesk and Courier is for Space Mono. These system fonts are only 

to be used with the main typefaces are unavailable for use.

17.

A design element is used as an alternate to imagery to help our brand stand out.

The abstract glass effect represents our open and transparent approach, as well as the digital transformation of the 

solutions we provide. It symbolises the transformation of data chaos into structured and clear solutions, just like how the 

glass effect transforms into a transparent surface.

This can be used in animated and static formats.

Design Element - Glass

BACKING GRADIENT

Layer blend mode set to 'Color'

GLASS TEXTURE 1.JPG

INFORMinform
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DATA THAT DELIVERS
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IN

WHITE MIDNIGHT MINT TARO



BRAND DESIGN AND CONCEPTS FOR AEONYX BY TONY MARCHMENT

B Y  T O N Y  M A R C H M E N TB Y  T O N Y  M A R C H M E N T



LOGO EXPLORA-

TION////»›

MM.MEDIA

alpine ridge
escape to nature

long beach waresishi
gourmet
japanese

c o n v e y a n c i n g

MEDIAL CENTRE
ShellyBeach

mandatum.io

Beyond Skin & Beauty

��������������
���� � � � � � 
�� � ��

3RDº
CHIRO

5TALLIESCOFFEE

that french baker
pâtisserie • boulangerie • café 



LOGO, EMOJI, STREAM OVERLAYS FOR MIC'D UP MIKE (SELF BRAND FOR ONLINE GAMING)

TRIGTRIGTRIG



CONCEPTUAL APP REDESIGN FOR SENEYE
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WHERE IS

STARTED>>/»›

Over the 12 years at Focus, I:

•	 Photographed 46 front covers.

•	 Seen 370 deadlines out of 370 deadlines (Counted to December 2015).

•	 Recovered 168 finished pages after catastrophic crash, just before they were to be sent.

•	 Helped over 680 local businesses with their design.

•	 Removed more blemishes then on a 13-year-old teenager.

•	 Worked with Children AND Animals...

•	 Common photoshoot types; Portrait, Editorial, Food, Architecture, Product, and Event.

•	 Helped in multiple small and large scale events in their marketing campaigns.

•	 Had a lens fall apart (literally into two) and had to make-do with a 70-200 for 2 weeks.

•	 Worked personally with multiple reps, editors, contractors, and photographers.

•	 Represented the business at numerous functions and gatherings.

•	 Helped replace dozens of over worked and failed hard drives.

•	 Upgraded website from HTML to a WordPress based system.

•	 Filmed over 35 video exposés on local business and people of interest.

•	 Launched 3 different mobile apps (1 iPhone, 1 iPad, 1 Android Phone).

FOCUS MAGAZINE - 2007-2019

   GRAPHIC DESIGN ( 35% )

   WEB DESIGN ( 10% )

   PHOTOGRAPHY ( 40% )

   VIDEO PRODUCTION ( 10% )

   MOBILE APP DEVELOPMENT ( 5% )

x	

x	

x	

x	

x

x	

x	

x	

x	

x

Official staff portrait

SPOTLIGHT
FOCUS MAGAZINE // GRAPHIC DESIGN ( 35% )
         WEB DESIGN ( 10% )
         PHOTOGRAPHY ( 40% )
         VIDEO PRODUCTION ( 10% )
         MOBILE APP DEVELOPMENT ( 5% )

SINCE MAY 2007...
o Photographed 46 front covers.

o Seen 370 deadlines out of 370 deadlines (Counted to December 2015).

o Recovered 168 finished pages after catastrophic crash, just before they were to be sent.

o Helped over 680 local businesses with their design.

o Removed more blemishes then on a 13-year-old teenager.

o Worked with Children AND Animals...

o Common photoshoot types; Portrait, Editorial, Food, Architecture, Product, and Event.

o Helped in multiple small and large scale events in their marketing campagins.

o Had a lens fall apart (literally into two) and had to make-do with a 70-200 for 2 weeks.

o Worked personally with multiple reps, editors, contractors, and photographers.

o Represented the business at numerous functions and gatherings.

o Helped replace dozens of over worked and failed hard drives.

o Upgraded website from HTML to a WordPress based system.

o Filmed over 35 video exposés on local business and people of interest.

o Launched 3 different mobile apps (1 iPhone, 1 iPad, 1 Android Phone).

LEFT; GREATER PORT MACQUARIE FOCUS COVER, FEB 2015

CLIENT + PERSONAL
FOOD PORN

MORE #FOODPORN FOUND ON MY INSTAGRAM @THEMIL

FAVOURITE SYDNEY EATS: ICHI-BAN BOSHI, MARY’S, DEVON ON DANKS, SHANGRI-LA HOTEL CAFÈ, CHO CHO SAN.

FAVOURITE MELBS EATS: GAZI, PROUD MARY, SHORTSTOP DONUTS, PILLAR OF SALT, ADDICT FOOD & COFFEE.

SPRING RACING FASHION
COVER AND FEATURE 2014

PRODUCT PHOTOGRAPHY
FOR FLAT-LAY

LOCAL LIFESAVING CHAMPION

LOCAL PRODUCER TO PROMOTE
ANOTHER FOOD FESTIVAL

SHOT ON LOCATION AT MEDIA LAUNCH
FOR MONTH LONG FOOD FESTIVAL

OPPOSITE; MONTHLY FEATURED 
RESTURANT DISH FULL PAGE, JUNE 2014.

STUDIO O NATURAL
FOOD O HEAD SHOT
MODEL O PRODUCT

‘BARISTA WARS’
CAFE CULTURE MAGAZINE
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February 2015 // issue 111

GREATER PORT MACQUARIE
Feature Story

Sara Wade
Feature Story

Art AuctionGREATER PORT MACQUARIE

March 2012 // issue 76

SUNDIAL DENTAL
Leading the way in 21st century dentistry. 

Find out about their new advancements 
in our special 6 page feature.

WARREN PLOWRIGHT
Warren Plowright grew up humbly, then 
earned success over 30 years in his own 

business. Lunching with Susie Boswell, 
he poses some questions for our future.
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SUNDIAL DENTAL
Leading the way in 21st century dentistry. 

Find out about their new advancements 
in our special 6 page feature.

WARREN PLOWRIGHT
Warren Plowright grew up humbly, then
earned success over 30 years in his own

business. Lunching with Susie Boswell,
he poses some questions for our future.
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GREATER PORT MACQUARIE

March 2014 // issue 100

GREATER PORT MACQUARIE

March 2014 // issue 100

May 2015 // issue 114

GREATER PORT MACQUARIE
Feature Story

Anna Salleh

of

T I N  H T A  N U

GREATER PORT MACQUARIE

August 2014 // issue 105

Feature Story
Michael Crossland
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GREATER PORT MACQUARIE

August 2012 // issue 81

Feature Story
Angus Gill 

Feature Storyy
Angus Gill
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S P R I N G

September 2012 // issue 82

Feature Story
Kitty Flanagan GREATER PORT MACQUARIE

September 2014 // issue 106

May 2011 // issue 66 JOHNN BBBUTLLEER TTTRIO

LESLIE WIILLLLIAMMS
 After a persistent four-year 

campaign, Leslie Williams’ 
hard work paid off .

John Butler is passionate 
about making his music 

meaningful, valuing audience 
participation at his shows.
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May 2011 // issue 66 JO
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GGRREAATTEER PORT MAACQUARIEE
FEEEAATTTURE SSTORYY

MID COAST CARE

Indulge your inner child

Slice
HAVEN. 

OF

GREATER PORT MACQUARIE

June 2011 // issue 67

Feature Story
Trek4Kids

THE DELLTONES

NEIL PORTER
Susie Boswell takes our new 

Council Administrator Out to 
Lunch.

Renowned for their rockin’ 
harmonies, this iconic group 

will feature at Wintersun.
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Greater Port Macquarie get ready to rock!  Pin up girls, rat rods, Rock ‘n’ Roll, Swing, 
Rockabilly, classic cars, electric guitars, Burlesque and much more. It’s all at Wintersun.
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Feature Story
Noella Lopez

October 2015 // issue 104

• W I N G H A M •

AKOOSTIK
F E S T I V A L

GREATER PORT MACQUARIE

October 2013 // issue 95

Feature Story
Reggie D and the Bloozers

Feature Story
Grumpy Old Women GREATER PORT MACQUARIE

November 2014 // issue 108

46 FRONT COVERS OVER 2 REGIONS
21, 000 PRINTED MONTHLY o

FIRST COVER SEPT 2009 o

MOST UN-ASSITENT (PAR MAKEUP/HAIR) o

MIX OF STUDIO AND ON-LOCATION SHOOTS o

COMMON BRIEF
“SHOOT COVER AND DONT’ COME

BACK WITHOUT ONE...”

defused natural

studio
     real awesome
french bulldog Arnold

real child , holding sugar...and yes she is wearing crocs!

   100
sticky notes

  car went flatbecause lights were   on for too long

real flowers

real meat

     not a
real hisp

ter

     but this is a
real hispter

  location based 
with strobes

LOCAL ARTIST EDITORIAL + COVER

LOCAL ARTIST
EDITORIAL + COVER

EDITORIAL PHOTOS FOR LOCAL FOOD FESTIVAL

LOCAL DEUPTY MAYOR

46 FRONT COVERS OVER 2 REGIONS

•	 21, 000 PRINTED MONTHLY

•	 FIRST COVER SEPT 2009

•	 MOST UN-ASSITENT (PAR MAKEUP/HAIR)

•	 MIX OF STUDIO AND ON-LOCATION SHOOTS 

COMMON BRIEF 
“SHOOT COVER AND DONT’ COME BACK WITHOUT ONE...”



February 2015 // issue 111

GREATER PORT MACQUARIE
Feature Story

Sara Wade
Feature Story

Art AuctionGREATER PORT MACQUARIE

March 2012 // issue 76

SUNDIAL DENTAL
Leading the way in 21st century dentistry. 

Find out about their new advancements 
in our special 6 page feature.

WARREN PLOWRIGHT
Warren Plowright grew up humbly, then 
earned success over 30 years in his own 

business. Lunching with Susie Boswell, 
he poses some questions for our future.
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•	 FIRST COVER SEPT 2009

•	 MOST UN-ASSITENT (PAR MAKEUP/HAIR)
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DUNCAN JOHN BROWN

OTHER

WORK+»›

SAILS RESORT BY RYDGES PORT MACQUARIE

NEW POOL FOR SPRING CAMPAIGN



SAILS RESORT BY RYDGES PORT MACQUARIE
SPRING ‘15; ‘NEW POOL CAMPAIGN’
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SPRING ‘15; ‘NEW POOL CAMPAIGN’



STYLING AND PHOTOGRAPHING NEW PRODUCTS FOR RE-BRAND.
THE GROOMED MAN CO

THE GROOMED MAN CO.



STYLING AND PHOTOGRAPHING NEW PRODUCTS FOR RE-BRAND.
THE GROOMED MAN CO



CLIENT + PERSONAL
FOOD PORN

MORE #FOODPORN FOUND ON MY INSTAGRAM @THEMIL

FAVOURITE SYDNEY EATS: ICHI-BAN BOSHI, MARY’S, DEVON ON DANKS, SHANGRI-LA HOTEL CAFÈ, CHO CHO SAN.

FAVOURITE MELBS EATS: GAZI, PROUD MARY, SHORTSTOP DONUTS, PILLAR OF SALT, ADDICT FOOD & COFFEE.

FOOD PHOTOGRAPHY WAS A BIG PART OF MY JOB



CLIENT; DANIEL CHURCHILL
COOKBOOK  O  FOOD BLOG  O  YOUTUBE CHANNEL

DANIELCHURCHILL.COM.AU  O  ‘THE HEALTHY COOK’ & ‘DUDE FOOD’ COOKBOOK
PHOTOS SPOTTED;  LORNA JANE MAG,  SUNRISE,  DAILYMAIL.CO.UK,  GOOD MORNING AMERICA!

CLIENT; DANIEL CHURCHILL

COOKBOOK / FOOD BLOG / YOUTUBE CHANNEL

DANIELCHURCHILL.COM.AU / ‘THE HEALTHY COOK’ & ‘DUDE FOOD’ COOKBOOK

PHOTOS SPOTTED; LORNA JANE MAG, SUNRISE, DAILYMAIL.CO.UK, GOOD MORNING AMERICA!



MICHAEL MARCHMENT

WWW.MMEDIA.DESIGN //  SENIOR CREATIVE LEAD

linkedin


