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Senior Creative Lead and multimedia specialist with over 18 years of experience delivering bold,
polished design across digital, print, and motion platforms. I've led creative output for national
firms, independent clients, and fast-paced publications — shaping everything from large-scale

brand campaigns to UI/UX interfaces, cinematic content, and print features.

Currently heading creative at Acumentis Group while running my own design studio (mmedia), |
bring deep experience in Adobe Creative Suite, WordPress, full-stack design, photography, video,
and visual storytelling. Known for balancing technical execution with strategic thinking, I thrive

in environments where design meets impact — especially when there’s a complex story to tell.
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x Photoshop x Lightroom x Canon x Mac
x Illustrator x Visual Studio Code x WordPress x Figma / XD

x InDesign x DJI Drone x Final Cut Pro x Knife and Fork



KEY VALUE OFFERING

Team orientated, customer focused associate with positive client satisfaction while in the office
and on location with the ability to troubleshoot directly with the client when needed.

Positive attitude and communicator with a mature approach to dealing with clients; able to
engage with customers through any communication e.g. face-to-face, phone, email.

Ability to work in high pressure, deadline orientated jobs. Heart attacks are just appetisers.
Multi-skilled and contributes to optimization of business performance.

Can Google better than most people.

KEY TALENT
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Sarcasm?

VOLUNTEER EXPERIENCES

2024 & 2025 Live Like Her Challenge (The Forgotten Women Project), Participant
2025 Habitat For Living Australia, Volunteer
Feb 2015 - 2019 Marketing and Event Organisation; Founding Committee — HERO

(Hastings Equal Respect and Opportunity Org.), Port Macquarie

Aug 2015 - 2019 General Committee member, OUTNHASTINGS, Port Macquarie

EMPLOYMENT OVERVIEW

2007 - Current owner — mmedia design

2020 - Current Creative Architect — Acumentis Pty. Ltd. (Property & Business Valuers)
2019 - 2020 Creative Architect — WR Carpenter. PNG (Carpenter Products)

2007 - 2019 Graphic & Web Designer, Photographer, Cinematographer

— Focus Magazine/Creative House Publications

REFERENCES

Upon request.
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COMPANIES [DESIGN, WEB, MARKETING, PHOTOGRAPHY ]

NORTH COAST TAFE
MEATSTOCK FESTIVAL

BLUES & BBQ FESTIVAL
EMERGENCY ID AUSTRALIA
JACK & JILL PUBLICATIONS
THE CUTTHROAT JOURNAL
CAFE CULTURE MAGAZINE

+ o+ o+ o+ o+ o+ o+

FAIRFAX MEDIA [NINE CO.]
NEWCASTLE CITY COUNCIL
PORT MACQUARIE TOURISM
ARMIDALE DUMARESQ COUNCIL
THE BILLABONG Z00

PROQ SMOTHERS AUSTRALIA
RYDGES

+ + + + + o+ o+

D45

TENIL

PTY LTD

SIMON AND SCHUSTER AUSTRALIA
AFFIRMATIONS PUBLISHING HOUSE
FESTIVAL OF THE SUN

LANAP AUSTRALIA

INFORM SOLUTIONS

JOYCE CONSTRUCTIONS

LE DAIN DESIGNS
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CURRENTLY WORKING FULL TIME AT ACUMENTIS PROPERTY & BUSINESS VALUERS, (SINCE 2620)
RESPONSIBLE FOR ALL CREATIVE; ONLY DESIGNER IN TEAM.

BEEN FORTUNATE TO TRAVEL ACROSS AUSTRALIA PHOTOGRAPHING & FILMING STAFF AT EVENTS AND
IN B2B SERVICES VIDEOS; CURRENTLY PUBLISHED OVER 1268 VIDEOS ON YOUTUBE.

IN 2025 I COMPLETELY RE-DESIGNED THE BRAND: INCLUDING, BUT NOT LIMITED TO:

x WEBSITE REDESIGN x VALUATION TEMPLATES x CV TEMPLATES
x PRESENTATION TEMPLATES x STATIONARY x VIDEO ASSETS
X MAILCHIMP TEMPLATES x CAPABILITY DECKS x EVENT COLLATERAL
x ANNUAL REPORTS x BRAND TOOL KIT X CLIENT PORTAL

Business.
Valuations
Il‘mh'm
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Capability Statement

National Capability with Local Backing

‘and Torres Strait sandor poople we work with and walk besido toda.
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REGIONAL & METRO

45

5
3 5 team members

DELIVERING
PROPERTY
VALUATIONS
SINCE

Australia wide
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National Coverage

‘Acumentis offers true nati with over 300 taff sevicing
Australa from over 45 loc
Acumentis valuers are supported by effcient administrative stalf 1o ensure that

Brisbane, Sunshine
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audited systems every 6 months

VALUATION SERVICES

Acumentis.

"PROPERTY & BUSINESS VALUERS

@ rovart, Laun

@ o

Acumentis.

Acumentis

Asset Advisory
incl. Plant & Equipment

Acumentis provide a team of specialised valuers covering asset valuations and asset

isory services for land, buildi
Our Asset Advisory team, a W complex asset valuations and advisory
throughou the Pacific Region. Our t din providing:

Financial Reporting Valuations

he Pacifc

Our teams ex

Justice and Correction Faciles
Electricity & Water Facilties

Aitports
Manufacturing Plants
Government Portiolios

OVER 15 CAPABILITY DECKS UPDATED

ing a depth of experience in land, buildin

advisory services for many government ag

Stadiums and Arenas.

Defence, Health, Education
Mining, 01 & Gas.
Dams & Pipelines

WITH THE NEW DESIGN

Acumentis

Kesth perett - Chair of the foszg
Tiaothy RabbItE - Managing Diractor & Chisf Exceutive Officer

National Contacts

Mike Henderson - Residential
Group Executive Director — Residential Operations
6418 730 536 | = mike. hendersongacumentss. con.au

Paul Robbins -~ Commercial
Stato iroctor - Comezcial
0408 073 329 | % paul. robbinstacumentis.con.au
James Lockwood - Projects
Nattonal izector - Projects, Infrastructure & Acquisition
0427 217 33 | = Janos. LockaoodGacumentis. con.au
Teri Roberts ~ Business Valuations
B Director — Business & Rent Roll Valuations

0468 785 963 | = teri. robertstacumentis. com.au

Acu has been providing expertise in the provision of
property and business valuations, research and a range of

vice toindivid

40 metropolitan and regional locations, Acumentis offers the
expertise of more than 330 property professionals,

“Our business has alirays boeu prou! fo aseit clieds
through the varius stages of property ounershis,
a commituent that & unvering.”

hesitation

Why Acumentis?

Proven Expertise

hly experienced valu

h deep knowledge of state

gislation and compulsory acquisition.
Reliable & Results Driven
Asafe pair of hands, delivering project outcomes with precision

Local Insight, National Reach

Regional specialists backed by national capability.

Value & Compliance
Effciont &

solutions that en lative compliance

Simon Altschwager - Rural & Agribusiness
Group xecutive Director  Regional. perations

0408 505 535 | = sinon.altschwagerdacunentis.con. au

Nigel Wilson ~ Government
Director — Cliont Engagenent
0417 238 545 | % nigelwilsongscumntis.con.au
Nathan King - Advisory
Nationsl Dixector — Advisory
0416 082 499 | = sthan. kingeacumentis. com.au
Nick Funnell - Asset Advisory
Nationsl Dizector - Asset Advisory
o405 735 a1 |

2099°

nick. fumellgacunentis. con. au
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Australia wide
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Save Ar Tax Time With A
Tax Depreciation Schedule

Expert properiy and business
valuations, research or advice to
homeowners, investors, developers or

lenders
1 1 1
Business Governmeant Commearcial Residentizl Rural &
Valuation Property Property Property Agribus
Bervices Valuations Valuations

FULL WEBSITE RE-DESIGN // SPEED INDEX 0.9S DESKTOP
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. STORAGE>

we store, you explore

SELF
?j' STORAGE™"

Locally Owned

24/7 Self Storage ’ *

Self Storage Bulky ltem
Units Storage

Locally Owned
24/7 Self Storage
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LOGO, BRAND, SIGNAGE, WEBSITE FOR SELF STORAGE 24/7




LOGO, BRAND, WEBSITE CONCEPT FOR GIFT & WARE
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iCHALLENGE.COM.AU

COMPLETE RE-BRAND FOR ICHALLENGE FINANCE




LOGO, PRODUCT, BRAND, YOUTUBE FOR OFFTHERAYLES CURRY PACKS
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Document Hub Solution
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COMPLETE BRAND REFRESH FOR INFORM STRATEGIC SOLUTIONS
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BRAND DESIGN AND CONCEPTS FOR AEONYX BY TONY MARCHMENT
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MIC’DUPMIKE!

L0OGO, EMOJI, STREAM OVERLAYS FOR MIC'D UP MIKE (SELF BRAND FOR ONLINE GAMING)
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CONCEPTUAL APP REDESIGN FOR SENEYE
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WHERE IS
STARTED

FOCUS MAGAZINE - 2007-2019

X GRAPHIC DESIGN (35%)

x WEB DESIGN (10% ) ]

X PHOTOGRAPHY (40% ) %4’%

X VIDEO PRODUCTION (10%)

X MOBILE APP DEVELOPMENT (5% )

over the 12 years at Focus, I:
Photographed 46 front covers.
Seen 370 deadlines out of 370 deadlines (Counted to December 2015).
Recovered 168 finished pages after catastrophic crash, just before they were to be sent.
Helped over 680 local businesses with their design.
Removed more blemishes then on a 13-year-old teenager.
Worked with Children AND Animals...
common photoshoot types; Portrait, Editorial, Food, Architecture, Product, and Event.
Helped in multiple small and large scale events in their marketing campaigns.
Had a lens fall apart (literally into two) and had to make-do with a 70-200 for 2 weeks.
Worked personally with multiple reps, editors, contractors, and photographers.
Represented the business at numerous functions and gatherings.
Helped replace dozens of over worked and failed hard drives.
Upgraded website from HTML to a WordPress based system.

Filmed over 35 video exposés on local business and people of interest.

Launched 3 different mobile apps (1iPhone, 1iPad, 1 Android Phone).




LOCAL ARTIST
DITORIAL + COVER




FEATURE STORY
GREATER PORT MACQUARIE 'MID COAST CARE

AVEN.

HAVE
Indulge your inn€
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FeatureStory

Sora e

46 FRONT COVERS OVER 2 REGIONS

21, 000 PRINTED MONTHLY

FIRST COVER SEPT 2009

MOST UN-ASSITENT (PAR MAKEUP/HAIR)
MIX OF STUDIO AND ON-LOCATION SHOOTS

COMMON BRIEF
“SHOOT COVER AND DONT’ COME BACK WITHOUT ONE..."



SAILS RESORT BY RYDGES PORT MACQUARIE
NEW POOL FOR SPRING CAMPAIGN






THE GROOMED MAN CO.




THE
GROOMED
MAN Co

CRANGE GERAMIUM
HARD OIL
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FOOD PHOTOGRAPHY WAS A BIG PART OF MY JOB



CLIENT; DANIEL CHURCHILL
COOKBOOK / FOOD BLOG / YOUTUBE CHANNEL
DANIELCHURCHILL.COM.AU / THE HEALTHY COOK’ & DUDE FOOD’ COOKBOOK

PHOTOS SPOTTED; LORNA JANE MAG, SUNRISE, DAILYMAIL.CO.UK, GOOD MORNING AMERICA!
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